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E-ADS: Electronic files are accepted as PDFX-1a files. Ads NOT

VENDOR UPDATES conforming to Hospitality Upgrade’s digital ad specs may be charged
up to $250 per placement: All supporting files, fonts and graphics
Rates: 1X 2X 3X must be supplied or embedded in high resolution (300 dpi). All
$1.400 $2.800 $3.800** colors must be CMYK prior to submission. True Type fonts are a

potential problem that may incur charges or delays in production.
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VALUE ADDS FOR ADVERTISERS

e Listing in the Find-A-Vendor section of www.HospitalityUpgrade.com CONTACT INFORMATION

e Priority placement of your company’s press releases on the

www.HospitalityUpgrade.com home page Please e-mail PDFX-1a ad files and vendor updates to
e Additional distribution at leading industry tradeshows, including geneva@hospitalityupgrade.com or visit our Web site
HITEC where Hospitality Upgrade is the exclusive affiliated (hospitalityupgrade.com) for material shipping instructions and

technology publication for HFTP. address. Call (678) 802-5304 with questions.

2009 SCHEDULE

Issue Vendor Updates Due Space, Partial Page Ads Due Full Page Ads Due
Spring (March) 2/2/2009 2/10/2009 2/13/2009
Bonus Distribution: TravelCom, KioskCom, Executive Vendor Summit

Summer (June) 4/30/2009 5/7/2009 5/11/2009
Bonus Distribution: HITEC, CIO Summit, HFTP Annual Convention

Fall (October) 9/3/2009 9/15/2009 9/18/2009

Bonus Distribution: IH/M&RS, HEDNA

www.hospitalityupgrade.com



DEMOGRAPHICS

HOSPITALITY UPGRADE is published for hotel, travel and foodservice professionals including management,
independent operators, executives and chains. Each publication educates hospitality professionals on the latest
technology software and hardware solutions. Regular coverage focuses on new industry trends and products, 2008 Circulation: 30,000+
in-depth analyses by leading hospitality consultants, insider news and gossip, interviews with top industry | Countries Mailed: 102
executives, and profiles from many of the industries’ solution providers. Specific topics include purchasing and Established: 1992
maintenance of the following hospitality systems: point of sale, property management, back office, sales and Frequency: 3 issues per year
catering, marketing, Internet, in-room, restaurant management, central reservations, guest response, handheld/
wireless technologies, executive information and more.

BY TITLE PURCHASING POWER

Mgmt: Admin, Finance, Operations, VP, Director 24% Over $500,000 21%
Sales & Marketing 20% $250,000 - $500,000 7%
CEO, COOQ, CIO, CFO or President 18% $100,001 - $250,000 8%
MIS/IT 8% $50,001 - $100,000 12%
Consultant 7% $10,000 - $50,000 9%
Student, Instructor, Professor 6% Less than $10,000 6%
Owner/Operator, Principal, Partner 4% No purchase planned 16%
Communications 3% Not applicable 22%
F&B Management and Support 2%

Develop ers/Designers 2% * Executive Vendor Summit, April 15-17

Purchasing 17 e TravelCom, Atlanta, Ga., March 31-April 2

Other A% * KioskCom, Las Vegas, Nev., May 6-7

* National Restaurant Show, Chicago, Ill., May 16-19

BY BUSINESS CLASSIFICATION « HITEC, Anaheim, Calif.. June 22-25

Hotel/Motel/Mgmt. Company 35% e CIO Summit, September 9-11

Vendor 28% * HFTP Annual Conv., Las Vegas, Nev., Sept. 16-19
Consulting 9% e JH/M&RS, New York, N.Y., November 7-10
Educational Institute 7% * HFTP Membership Distribution (additional 2,500)
Restaurant 6% * HSMAI Membership Distribution (additional 3,000)
Club/Spa/Resort 5%

Casino/Cruise Line 2%

Other 8%

CONTRACTS/CANCELLATIONS/LATE FEES

A signed insertion order is considered a contract for the requested advertising space. Charges may apply for cancellation of ads after the space
deadline. A charge of $50 per day may be applied for materials arriving after the respective due dates. Publisher reserves the right to reject any
advertisement.
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Please contact Sharon Lee at Sharon@hospitalityupgrade.com with questions or to make Hospitality Upgrade a part of your 2009 marketing campaign.

www.hospitalityupgrade.com * (678)802-5304



